












An Analysis of Japanese Publishing Media
Focused on the Relation Between





The Japanese publication distribution system enables Japanese to purchase new books and
magazines for their fixed price everywhere in Japan. However, this system has been
criticized for both irrationality of determining the price of the publications and inequality of
their distribution.
This paper analyses the changing of the structure of Japanese publishing media from the
viewpoint of the process of "re-defining" messages. This process consists of collecting, edit-
ing and duplicating messages, and prevailing their copies as the publications. This analysis is
focused on the institutional nature between Japanese major publishing companies and
bookstores in control of its minor distribution agencies.
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